
KPI REPORT – Q2 2026: 
Community Engagement and Communications

April 1, 2026 to June 30, 2026



Social Media Impressions:
64,500

KPI SUMMARY

Meeting Attendance: 
1,457 

Unique E-mail Opens:
22,282

Website Hits:
7,689



SOCIAL MEDIA

YOUTUBE

14,700 Impressions
3,000 Watch Time Hours

31 New Subscribers

INSTAGRAM

32,200 Impressions
1,400 Content Interactions

69 New Followers
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FACEBOOK

16,100 Impressions
25 hours watchtime

64,500 Total Impressions



EMAILS

114,045 emails delivered
22,282 unique emails opened
4,091 clicks

WEBSITE

7,689 website hits
4,191 first time visitors
2,415 document downloads




