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~ January 1, 2026 to March 31, 2026



Social Media Impressions:

O



MEETING ATTENDANCE

COMMISSION MEETINGS
JANUARY 8, 2026 FEBRUARY 18, 2026 MARCH 12, 2026
YouTube Live: 345 YouTube Live: 387 YouTube Live: 499
WebEx: 87 WebEx: 102 WebEx: 43
In Person: 11 In Person: 25 In Person: 61
TOTAL: 443 TOTAL: 514 TOTAL: 603

COMMISSION MEETING ATTENDANGE: 1,560

COMMISSION MEETING ATTENDANCE BREAKDOWN:

YouTube Live

WebEx

In Person = 97
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SOCIAL MEDIA

G YOUTUBE

e 16,555 Impressions
e 2,100 Watch Time Hours

45 New Subscribers

f@ INSTAGRAM

e 44,600 Impressions
e 1. 800 Content Interactions

136 New Followers



n FAGEBOOK

e 15,800 Impressions
e 13 hrs watch time

76,000 Total Impressions
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EMAILS

e 91092 emails delivered
e 18,847 unique emails opened
e 1,776 clicks

WEBSITE

e 12,517 website hits
e 6,400 first time visitors
e 2,255 document downloads
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